
Inside Retail Banking
Course Objectives
· Name retail banking customers (OBJ1)
· Recall retail banking products and services (OBJ2)

· Identify retail banking delivery channels (OBJ3)

· Recognize important executives within retail banking (OBJ4)

· Identify the challenges facing the retail banking industry(OBJ5)

Final Test

Correct answers are in bold.

Question #1
Course Objective Met: OBJ4
Which executive is typically responsible for providing back-office support to the business? Select the best answer.
EVP, Branch Banking

SVP, Card Services

SVP, Retail Banking Operations 

SVP, Branch Operations
Question #2

Course Objective Met: OBJ2
Which type of consumer loan is unsecured? Select the best answer.
Credit card

Home equity loan

Automobile loan

Mortgage loan

Question #3

Course Objective Met: OBJ1

Which customer segments are commonly served by the retail banking line of business? Select all that apply.

Small business

Mass affluent 

Mass market 

Corporates

Private banking clients

Question #4

Course Objective Met: OBJ5

Which strategy are retail banks using to grow revenue? Select the best answer.

Reducing product lines
Outsourcing IT

Consolidating branch locations

Improving anti-money laundering compliance

Investing in online and mobile services

Question #5

Course Objective Met: OBJ3

Which retail banking delivery channel is growing the fastest? Select the best answer.

Online banking

Branches 

Self-service terminals

Mobile banking 

Question #6

Course Objective Met: OBJ5

What is driving the pressure to improve profitability within retail banks? Select the best answer.

Robotic process automation
Cloud computing
Declining customer base

Regulatory burden
Question #7

Course Objective Met: OBJ4

Which executive is typically responsible for the profitability and market share of automobile loans? Select the best answer.

EVP, Branch Banking

SVP, Consumer Finance 

SVP, Mass Market Customers

SVP, Product Development

Question #8

Course Objective Met: OBJ3

Why do many financial institutions consider delivery channels their primary source of differentiation? Select the best answer.
It’s how institutions cross-sell products and services
It’s how retail banking customers experience an institution
It’s how institutions reach new customers 
It’s how small business customers complete transactions
Question #9
Course Objective Met: OBJ2

Which consumer payment products and services do retail banks offer? Select all that apply.

ACH payments
Mobile payments
P2P payments
Wire transfers
Lockbox payments
Question #10

Course Objective Met: OBJ5

What is driving the digital disruption occurring in the retail banking industry today? Select the correct answer.

Advances in technology

New products and services
Regulatory changes
Focus on risk management
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